


"I ALWAYS TELL PEO-
PLE BEFORE YOU GET
MARRIED, WE'RE
GOING TO GET MAR-
RIED. I'M GOING TO
LEARN MORE ABOUT
YOU THAN THE
FRIENDS WHO'VE
KNOWN YOU YOUR
WHOLE LIFE.”

- Samantha Goldberg

firm, Gold Events.

“I'm not a stay at home person. I'm fully into
my work," she said. Though she’s a full-time
mother to two-year-old daughter Sydney, her
office is in her home, and she limits the num-
ber of weddings she does every year.

When she started dropping her business
cards around the state, she was met with a
less-than-warm welcome.

"1 talked to some of the vendors, and what
they basically said was "We don't like plan-
ners, " she said. Her first year saw her take on
40 weddings, and there are 58 in the works
this year — too many, she said, and in future
years she'll limit it to 50.

Currently, she’s working on a no-expense-
spared wedding in Deal, where she will trans-
form the tents into a “Woodland Wonderland,”
featuring trees, vines, and mosses.

"There’s not one wedding that I put together
that's like any other. It's reflective of the cou-
ples and their personalities,” she said, although
there comes a point when personality stops
and taste must take over. Currently, she's work-
ing with a bride that wanted a leather couch to
sit on during the reception, which doesn't fit
with the theme the bride chose.

"If you hire a,planner, that means you're giv-
Ing up some control. You have to trust your
plamner, or don't have one," she said.

Samantha Goldberg with a couple getting
married in Anguilla during the taping of her
show “Whose Wedding is it Anyway?” on
the Style Network.

There are trends associated with weddings,
as with anything else. Tented weddings are
becoming increasingly popular, Goldberg
said. That way, couples can have the outdoor
wedding with chic piped and draped sur-
roundings.

Another trend is that of the cocktail reception
with stations, rather than a formal, sit-down
dinner. Mashed potato martinis, tapas, carving
stations, even Chinese food can be set up
instead of a dinner. That kind of reception
goes well with an afternoon wedding, as after-
noons tend to be cheaper options when look-
ing at venues in the first place.

"It's not as stuffy, it's not as traditional,” she
said. One wedding she's planned had a “New
York, New York" theme with stations represent-
ing different neighborhoods in the city, such as
Little Italy and Chinatown.

She's also planned ceremonies as diverse as
the state’s residents: a Nigerian wedding, an
Albanian wedding, and an Indian wedding,
along with the interfaith ceremonies that are
becoming increasingly common.

Goldberg also said she enjoys going beyond
the basic florals for events. Lighted center-
pieces, especially those with feathers, are
catching on, as are other non-traditional cen-
terpieces. At a wedding with an “Under the
Sea’ theme, the centerpieces had fish swim-
ming in them, while a “feng shui" wedding fea-
tured alternating centerpieces of palm fronds
and fishbowls with lampshades.

While it's important that personality be
incorporated into the wedding, sometimes it
gets in the way, and not in the usual sense.
Goldberg has quit couples, some for personal-
ity clashes or controlling brides, but also if she
sees that it's not going to work out.

“I can't sit through it and watch. I have put
my foot down, because [ can't sleep at night
otherwise,” she said, noting that she's not
going to help couples she doesn't see working
out down the aisle, and has recommended
couples she has worked with to postpone their
weddings. "If you have a passion for this busi-
ness, you can't’

Like many in the business, she's seen weddings
fail to be, though never anyone left at the altar.

"I just had a bride call and ask me, ‘Has any-
one cancelled the wedding three months
before?” she said. “I told her, I've had a cou-
ple cancel two weeks before!”

Her work is currently being featured on the
Style Network, where she's one of the rotating
planners for "Who's Wedding is it Anyway?”
Just returned from filming a special in Anguilla,
where she set up a wedding for a couple that
had won a contest, she said that while the all-
out weddings are fun, the budget weddings
force her to think more creatively.

Her next creative idea? A wedding in a
chocolate factory, if she can. “I'm trying to con-
vince a chocolatier,” she said.

[ think even [ might enjoy that one. M
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Tips for
brides on
a budget

If you're a budget-conscious couple,
what can you do to have a wedding that
won't cost you the down payment on a
house? While you can't have a 200-person
event for $7,000, you can have a tasteful,
elegant affair.

First, think times.

According to Goldberg, Friday and
Sunday evenings can be 20 to 50 percent
less than the coveted Saturday afternoons.

Time of year is also a factor. Instead of
April, May, June, September or October,
think off-peak. If you have your wedding
the first week of November or March, you
can save significantly.

Another tip? Prioritize. Figure out what
you and your guests will remember most: a
fantastic view, or fantastic cake? A live band,
or good liquor to get everyone dancing?

For Goldberg, the venue and the pho-
tographer and videographer are among
those things not to skimp.

"People remember if the food was bad,
but people don't remember if the food
was just ok,” she said.

As far as comestibles go, the type of
liquor served at the open bar always
invites heated discussion between the
planner, bride, and groom.

"The grooms always have something to
say about that,” she said. “There have
been arguments about that in my office.”

She said it's better to forego the “just for
my father” scotch or the “just for the bridal
couple” champagne. Once a guest sees
one person drinking that certain some-
thing, it turns into a hassle.

One thing she said to not think of as a
luxury item is the wedding planner. If you've
got a $12,000 budget, the right planner can
help you make it happen, even with a fee
that might be a third of that budget.

“More is not the best way to go. Brides on
a budget need a planner more than anyone,”
she said. “They need someone not in their
family who can be unbiased and creative.”

Having relationships with a wide variety
of vendors is just one of the bonuses of hir-
ing a planner, and planners also can take
the stress out of the millions of decisions to
make, and a good one will know you well
enough to make the right choices.

"I always tell people, before you get
married, we're going to get married,” she
said. “I'm going to learn more about you
than the friends who've know you your
whole life.” m
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If you are in need of extra storage, a quality play system or a
place to entertain by the pool or in the garden, we have
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